
So, why is this page so hard to write?   

For one thing, many churches hire a web 

designer who doesn't actually know them 

— so the designer falls back on generic lan-

guage. Beyond that, many congregations 

struggle to describe themselves. Long -time 

members know their church on a more in-

tuitive level; they've never had to put it 

into words. And because most members 

are faithful to their own congregation, 

they haven't visited enough other churches 

to have much basis for comparison.  

Finding the right words  

One helpful approach is to imagine your-

self in conversation with someone new to 

your community who is looking for a 

church home. Walk through some ques-

tions together:  

 Which church in your area would 

someone choose if they wanted ex-

pository preaching and solid Bible 

teaching?  

 Which church if they wanted 

strong denominational loyalty?  

 Which church offers multiple mission 

trips a year?  

 Which is a vibrant small congregation?  

 Has a children's or student ministry?  

 Which church has the most traditional 

music? The most contemporary? The 

most creative worship? A choir anyone 

can join?  

 Which churches are most involved in 

community ministry — and which of 

those ministries does your church lead?  

Where does your congregation fit on that 

spectrum of doctrine, worship style, and 

ministry emphasis?  

Your newest members will be especially 

helpful here. They still remember their 

first impressions and can describe 

what stood out to them.  

Another angle: ask yourselves, 

“What do we want our church to 

be when it grows up? ” What kind 

of church does your congregation 

aspire to become?  

Your “About Us ” Page 
Why do so many "About Us" pages on church websites look interchangeable? Most of them 

could apply to any size congregation, any denomination, any worship style. Think about 

who is actually reading this page: someone looking for a church home. In your area, they 

may have several churches to choose from. This isn't about outselling your “competitors ” 

— it's about helping the right people find the right match. Why not make it easier for the 

people who are looking for a church like yours to find you?  

Your About Us page should describe your church's unique character and its place in the 

community. The goal is to give the reader an accurate picture of what your church offers 

and what it would feel like to be part of it.  
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A Few Things to Keep in Mind  

It's fine to name a genuine strength — just 

be descriptive, not competitive. Avoid lines 

like, “We ’re the friendliest church in 

town ” or something. And, never take a 

shot at another congregation.  

You aren ’t saying, “We ’re the best apple on 

the tree. ” You ’re saying, “We ’re an apple 

tree. ” 

It takes all kinds of churches to reach all 

kinds of people. Not everyone wants a 

large church, a small church, or this style 

or that. Your job is simply to describe who 

you are clearly enough that the right peo-

ple can recognize you.  

Brainstorm together. List as many descrip-

tive phrases as you can, then condense 

everything down to 100 –200 words that 

capture the essence of your congregation.  

Use real photos of your own members in 

your own building — never stock photog-

raphy on this page. Authentic images show 

prospective visitors how people dress, 

what the space feels like, and who they 

might be sitting next to.  

Introduce yourselves honestly. Just tell the 

truth, and help the people who are looking 

for a church like yours... find you.    

Examples of Descriptive Phrases 

We ’re a medium -sized church where you can 

know people and be known …  

Our church family places value on everyone 

growing and serving together …  

Our goal is to provide a combination of commu-

nity and quality …  

We try to offer a safe place to grow; each of us is 

under construction. “Non -sinners ” need not ap-

ply, but beginners are welcome … and fresh 

starts are available.  

Our pastor usually preaches through books of 

the Bible — preaching the Bible from  the Bible.  

We ’re a neighborhood church engaging in com-

munity ministries …  

In recent years, we ’ve been trying to grow 

at addressing our worship to  God, as op-

posed to it being a performance for an au-

dience.   

Our worship style is a little slower, and more 

contemplative. We still sing hymns and have a 

choir.  

Our congregation ’s goal is to be both large and 

small at the same time. Large, as we gather in 

worship to celebrate a big God and to remember 

we ’re part of something bigger than ourselves. 

And small, as we meet in LifeGroups, to experi-

ence community and encouragement.  

Our church engages in world evangelization — 

both locally and globally, by giving and  going.  

We ’re a small church, where everyone is known 

and matters. Our ministry events require every-

one ’s help but, working together, we ’re able to 

do some pretty big things!  

Our worship leaders prepare services which 

are biblical and meaningful. Visitors often 

tell us our worship runs deeper than they 

anticipated for a congregation our size.  


